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Focus on What’s Going Right 

Comedians rarely offer worthwhile investment insights. But former Monty Python star John Cleese delivered a 

compelling one in a recent Wall Street Journal interview.  Asked to define intelligence, he described it as “the ability to 

know what’s important and what’s not.  It’s a terrible, stupid time when everybody gets disproportionately upset about 

small things while there are monumental things going on.” 

Did anyone besides me just hear a bell ring? 

Folks who are tuned in to cable news and social media routinely walk around in high dudgeon about the state of the 

country and the world while amazing things are happening right under their noses.  Global life expectancy continues to 

climb.  It has increased nearly 2.7 years in the last decade alone – and is nearly double what it was in 1900.  From 1990 

to 2019, child mortality decreased by nearly 60%.  In 2018, we passed the halfway mark: 50% of the world’s population 

had access to the internet.  But in the last two years, that has reached nearly 60%. 

More people have access to reliable electricity today than at any point in history.  (Life isn’t much fun without power). 

Over a billion people have gained access to electricity over the last decade.  And two major renewable energy sources 

have seen massive growth in the past decade.  Solar energy generation increased twentyfold from 2010 to 2019.  

Energy generated by wind increased threefold over the period.  

In the last 10 years, we have cut global extreme poverty in half.  And if it weren’t for the coronavirus pandemic, that 

number would be even more impressive.  In 1971, it took the average American worker 147 hours of labor to afford a 

TV.  Today, it takes less than four hours.  Fewer than half of girls worldwide got anything beyond a primary education in 

1971.  Now more than 90% do.  And a stationary car emitted more pollution in 1971 than one moving at full speed 

today. 

More people live under partial or full democracies than ever before.  Educational attainment and even IQs are 

increasing.  Human violence is declining.  (Over the last half-century wars between countries have become rarer, and 

they that do occur kill fewer people.   

Air and water quality are improving.  And self-reported global happiness is on the rise.  Even the chance of a person 

dying in a natural catastrophe – earthquake, flood, storm, wildfire or landslide – has declined by nearly 99% since the 

1920s and 1930s.   

The Big Picture.  

Although the coronavirus pandemic has presented an enormous health crisis and economic challenge, US household 

net worth hit a record $119 trillion in the second quarter. Yet we continue to moan about how bad things are and 

routinely tell pollsters – for more than three decades now – that the country is on the wrong track.  
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 4  Important Things To Consider                                                                                                                

Before Forming Your Own Qualified Opportunity Zone Fund 

1.     Where to invest?  There are 8,760 qualified Opportunity Zones in the U.S.  Some are in attractive markets 

because the demographics of College and University towns and cities accidently, or intentionally, model those 

drafted in the tax code.  Others in suburban areas may be near resort communities and underserved in affordable 

housing (particularly in a post COVID-19 environment) or jobs.   

You already have great investment criteria you use for selecting an investment. Use it to drill down on your site 

selection in one of 8,760 locations. 

2.      Are the economics of an Opportunity Zone Investment different from non-tax favored locations?  

We don’t think they should be.  While it’s attractive to forecast your after-tax yield on a tax-deferred investment held 

for 10 years, we recommend you underwrite the investment using the same standards for capital safety, cash flow 

yield and Internal Rate of Return that you’d use in a non-tax favored situation.  

 The added benefits of the tax savings are a bonus, not the reason to make the deal! 

3. Get good tax advice!  The act was drafted – like all legislation – by bureaucrats and lawyers who may not 

necessarily be attached to the real world!  Regulations are still being written at this late date and there is, as yet, no 

case law you can depend on for guidance.    

Acquiring the wrong asset or acquiring it at the wrong time can materially impact tax treatment. 

4. Follow your good tax advice!  There are significant measures applied to the analysis of the balance sheet 

at different times.  They include not only the investment of the capital in qualified improvements within a certain 

time window, but also measures of the qualifying assets versus non-qualifying at different points in time.   

Again, poor timing can impact your after-tax benefits! 

There’s enough to know about Opportunity Zones to write a book – and we don’t know that much.  In 

future issues you’ll hear more about our first (and future) Opportunity Zone Funds. 

 

 

 

 

 

 

    

     

Opportunity 

Zones – Your 

New Best 

Friend? 

 

Despite the undeniable progress occurring around the world, 58% of people in 17 countries who were surveyed in 

2016 – well before the pandemic – thought the world was getting worse, while only 11% felt it was getting better.  

Americans were even more pessimistic: 65% thought the world was getting worse and only 6% thought it was getting 

better.   

“It’s a sad thing to be ignorant and ungrateful.  It won’t help your investment returns either.” 

Billions of people living longer, healthier, safer, richer, freer lives is not only good for humanity…it’s good for 

business. It you miss this – and focus only on what’s wrong with the world – you miss the big picture. So, listen to 

Cleese. 

Intelligent investors know what’s important and what’s not.  That means they continue to seek out opportunities, 

whatever the news backdrop.   By Alexander Green, Chief Investment Strategist, The Oxford Club  
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His business card reads    “Andrew Wood – Marketing Legend” 

· THE MARKETING LEGEND ON STRATEGY AND TACTICS · 
 

My friend, Andrew Wood, widely considered by many as the ‘be-all’ and ‘end-all’ in marketing for golf and resort 

properties around the globe, has been an important source of insight on strategy and tactics to hundreds of clients 

over the years. For more than 20 years I’ve been impressed by both his success as well as his life’s passion of “helping 

businesses maximize their sales, marketing and growth potential.”  

Let’s go over some of his key marketing positions together -  

“For your marketing to have any chance of long-term success, you must 

choose a strategy and pick a position you aim to fill in the market place.” 

If you own your own business or are an integral player in a business, you 

need to know what it’s going to take to choose your strategy and know 

you’re clear on the position you want your business to portray. You can’t be 

“everything to everybody, thus appealing perfectly to nobody.”   

“As with any strategy, the more focused the more you can target your 

resources in one specific area and achieve a breakthrough.”  

When is the last time your marketing resulted in a ‘breakthrough’? Creating your own ‘breakthroughs’ for your 

business requires understanding how to most effectively apply your resources. At one time or another every business 

could use a breakthrough – prompted by a stagnant market or the need to 

create a new look for your company.  A breakthrough is required when 

things have gotten stale and knowing how to effectively apply your 

resources in a focused – not scattered manner – is the key to opening a 

door.  

“Be the market leader in a single category.”  

Have you ever considered yourself to be a market leader – or how you’d 

define yourself so you could be? Andrew is a proven market leader and 

states clearly how you can go about achieving it for yourself. Simply 

stated, “You would narrow your market to become the leader in that 

single category.”  

Good advice. As a business advisor who considers strategy and tactics as a 

must-do for my own business I tend to see what Andrew has to say about 

it first. For me and a world of others, he appears to have achieved market leader in that single category.  It’s apparent 

his strategy worked.  

Access to Andrew-ism’s in marketing are easily found on the web as well as in the popular books he’s written on the 

subject. (See Andrew’s Cunningly Clever Entrepreneur). He’s generous in sharing a great deal of what he knows with 

free downloads and website content and in his dedication to helping you make a real difference through strategy and 

tactics that when applied actually work. I recommend you take advantage of his information, particularly if you’ve yet 

to uncover the formula to take your business forward with a focused strategy and creatively energized tactics that 

can drive the results you may be looking for.  Visit Andrew Wood on his website http://andrewwoodinc.com/ 

Yours to success! Russ   

http://andrewwoodinc.com/
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                                                                                                                               Our Closing Comments…  

                                      

                                                                                          www.bellevistalife.com 

 

 

Rebranding!  New Master Plan!  Tax Exempt Financing!  Capitalizing on an Opportunity Zone! 

While the world was locked down for the last 9 months, the Imprimis Advisors Team, with cooperation of the 

forward looking Town of Silt, Colorado, re-positioned a faltering project known as Painted Pastures and; 

• Rebranded the project as BelleVista – or Beautiful View – to align the residential project with its magnificent 
Colorado River Valley setting 

• Created a new Master Plan changing a marginal “one-product” project to a multi-generational Planned 
Community with product offerings at 6 different price points and types appealing to a range of income and 
age groups 

• Annexed, Zoned, Platted and Planned The Village at BelleVista – an 11 acre mixed use Residential/Commercial 
Site 

• Formed River Valley Metropolitan District to create up to $10 Million of Tax exempt financing for the 
project 

• Formed and Funded Vista Opportunity Fund, LLC to construct 96 multi-family units in The Village 

• Designed, Permitted and Started (to finish in January) construction of a new roundabout on CO State 
Highway 6 – the main feeder to BelleVista 

• Implemented a new marketing campaign, with new personnel, new energy and new enthusiasm! 
 

Imagine what we could do for your property or project when the world re-opens for business, schools and life! 

 

 

 

 

 

Organizing complex data – imagining multiple alternative strategies – maximizing value for Residential, Office, 

Industrial and Resort Communities that need new Energy and Problem Solving. 

Imprimis Advisors has assembled and is leading the right team of “industry insiders” that simply know how to 

get things done.  It’s our Unique Ability that will maximize asset value, whether the need is: 

  Marketing and Sales   Short or Long Term Finance 

  Development Services   Operations and Management 

  Repositioning and Adding Value to Assets  Structural finance, leases, acquisitions or  

  Capital Investment   dispositions  

Visit our Imprimis Advisors website at www.imprimisadvisors.com or call me directly: Russ Hatle 970.524.2055 

http://www.bellevistalife.com/

